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1. PURPOSE, FUNCTION, ADDRESSEES AND SCOPE OF THE CODE OF ETHICS 

The Code of Ethics of Colosio S.r.l. (hereinafter also COLOSIO or the Company) expresses the ethical 

principles, shared values and behavioural rules in which it is reflected, as well as the ethical and behavioural 

commitments and responsibilities that it assumes and to which it conforms in the exercise of its business and 

which regulate the behaviour of anyone in it and for it. The Code applies to all those who work in the interest 

of the Company. 

The recipients of the Code of Ethics are the shareholders, directors, members of any control bodies and 

employees of the Company, as well as all those who, even on a non-continuous and non-exclusive basis, in 

any capacity whatsoever, work for the pursuit of the Company's objectives, both in Italy and abroad, 

establishing a collaboration relationship with the Company (e.g. suppliers and consultants). 

Compliance with the ethical principles and standards of conduct prescribed in the Code is mandatory. 

Knowledge of and compliance with the prescriptions represent an indispensable requirement for the 

establishment and maintenance of working relations and collaboration with the Company. 

COLOSIO promotes the widest diffusion of the Code, the correct interpretation of its contents and provides 

the most suitable tools to favour its application. 

In no case does the claim of acting in the interest of the Company justify the adoption of conducts in contrast 

with the principles stated in this Code. 

Violation of the aforementioned principles undermines the relationship of trust with the Company and, 

therefore, is pursued incisively, promptly and immediately, by means of appropriate and proportionate 

sanctions and disciplinary proceedings, and/or by the termination of existing relations, regardless of the 

possible criminal relevance of the conduct and/or the institution of criminal proceedings. 

In the event of violation of the provisions of this Code of Ethics, therefore, each individual will be subject to 

the applicable sanctions provided for by the Disciplinary System and, for recipients other than directors, 

employees and members of the control bodies, are covered by specific contractual clauses that may provide, 

for the most serious violations, the Company's right to terminate the relationship for non-fulfilment. 

This Code of Ethics is approved by the Company's Board of Directors and is an integral part of the 

Organisation, Management and Control Model adopted by COLOSIO pursuant to Legislative Decree 

231/2001. At the same time as the adoption of the Model, the Board of Directors appointed the Supervisory 

Board (hereinafter also SB), with the task of supervising the functioning and observance of the Model and of 

taking care of its updating. 
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2. STRUCTURE OF THE CODE OF ETHICS 

The Code of Ethics is divided into the following sections: 

 ETHICAL PRINCIPLES 

 CRITERIA OF CONDUCT 

 IMPLEMENTATION AND DISSEMINATION 

3. ETHICAL PRINCIPLES 

Principle of legality 

All addressees of the Code (shareholders, directors, employees and collaborators, as well as anyone who 

performs, in any capacity, representative functions, even de facto) are required to act in compliance with the 

law and with national and supranational regulations and to reject and report any unlawful conduct. 

In no case may the interest or advantage of the Company induce and/or justify dishonest and/or unlawful 

conduct. 

 

Loyalty, fairness and good faith 

All Addressees are required to act in compliance with the principles of fairness and loyalty in the performance 

of their functions, both internal and external, also for the purpose of safeguarding the Company's reputation 

and image, as well as the relationship of trust established with customers and the market. 

The Addressees are required to adopt a correct, loyal and appropriate attitude to the circumstances in the 

performance of their duties. 

 

Value of human resources and respect for the individual 

The Company recognises and promotes the value of human resources, the centrality of the individual, respect 

for his or her physical, ethical and cultural integrity, and is committed to ensuring respect for rights and 

professional development. 

The Company condemns all forms of discrimination, in compliance with the provisions of Article 3 of the 

Constitution, including, but not limited to, race, sex and religion, also ensuring that no acts of violence, 

harassment, psychological coercion and any attitude that may be detrimental to the integrity and dignity of 

the person occur. 

Relations between persons interacting, in any capacity and at any level, with the Company must be 

characterised by honesty, fairness, cooperation, loyalty and mutual respect, safeguarding gender equality. 

Nella gestione dei rapporti gerarchici, l’autorità è esercitata con equità e correttezza e non sono ammesse 

forme di abuso o prevaricazione. 
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The company guarantees a safe working environment and applies the regulations of current labour contracts 

to its employees. No form of irregular work and/or labour exploitation is tolerated. 

 

Health and safety protection 

COLOSIO adopts Occupational Health and Safety policies in compliance with current legislation. These 

policies are based on preventive measures, both individual and collective, in order to minimise potential risks 

in the workplace. 

This is to ensure and maintain working environments that are adequate and congruent with the purposes of 

the organisation in order to guarantee the safety and efficiency of the production process, as envisaged by 

the regulations in force on hygiene and safety at work. 

The Company promotes the culture of accident prevention through training and information courses and 

working conditions that respect individual dignity as elements that favour the physical and moral integrity of 

employees and collaborators. 

The Company has an Integrated System certified in accordance with ISO 45001. 

 

Environmental Protection 

COLOSIO is aware of the environmental relevance of its production processes and therefore guarantees full 

compliance with current environmental protection regulations. 

The Company contributes to the diffusion of the principles and to the awareness of the addressees on the 

issues of environmental protection, managing the activities entrusted to it in compliance with the principles 

of sustainable development and with the regulations in force and providing suitable training to the 

personnel. The addressees are called upon to safeguard and respect the environment, as a collective good 

to be protected. 

The Company has an Integrated System certified in accordance with ISO 14001. 

 

Product quality 

The Company pays particular attention to the satisfaction of its customers by offering high quality products 

with a guarantee of maximum professionalism, innovativeness and high quality and certification standards. 

Any information, communication, description concerning the products offered by the Company must be 

truthful, complete and correct. 

The Company has a certified Quality System in accordance with ISO 9001:2015. 
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Protection of competition 

The Company recognises fair and loyal competition as a fundamental element for the development of the 

business. Therefore, any conduct that could negatively influence or unlawfully alter the competition regime 

among the various market operators is not tolerated. 

 

Transparency, completeness and confidentiality of information 

The Company bases its actions on principles of transparency, reliability and clarity. 

To this end, it clearly defines corporate roles and responsibilities and requires from the addressees of the 

Code of Ethics the utmost transparency in providing its interlocutors, customers and third parties with 

truthful information. This commitment must also apply to consultants, suppliers, customers and anyone 

who has relations with the Company. 

The Company expects correct information to be given to shareholders, bodies and competent functions, 

regarding the management, including accounting management, of the Company and condemns the actions 

of its employees and collaborators that hinder or impede control by the competent organisations. 

The Company also ensures the confidentiality of the information in its possession and compliance with the 

legislation on the protection of personal data (EU REG n. 67972016, Legislative Decree 19672003, 

Legislative Decree 10172018). 

 

Corruption and money laundering (including international) 

COLOSIO is committed to complying with regulations on combating money laundering and corruption 

towards public officials or private persons on a national and international level. 

 

Accounting and tax transparency 

The Company, in managing its accounting and tax obligations, is committed to guaranteeing the transparency 

and correctness of the information that goes into tax declarations, endeavouring to ensure the objective and 

subjective truthfulness of the operations carried out and transcribed in the declarations themselves, and the 

completeness and correctness of the tax documents. 
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4. CRITERIA OF CONDUCT 

PARTNERS AND DIRECTORS 

The Company promotes transparency and fairness in the activities of information and relations with 

shareholders. 

Shareholders are required to provide the corporate bodies with the necessary cooperation for the 

achievement of the Company's corporate purpose, refraining from any behaviour incompatible with its 

existence, discipline and activity. 

Shareholders and directors are required to comply with the rules of conduct for personnel as applicable. 

 

STAFF 

Compliance with occupational and environmental health and safety regulations 

COLOSIO ensures safe and healthy working conditions for its employees; the objective is the protection of 

the physical and moral integrity of its workers and collaborators. 

Employees are obliged to comply with the regulations on health and safety at work and environmental 

protection. 

The Company, also through the active cooperation of its employees and external service providers: 

 promotes and implements initiatives aimed at minimising risks and removing the causes that may 

endanger the safety and health of people, excluding any form of exception or derogation from the 

internal procedures adopted for this purpose; 

 collaborates with its stakeholders, both internal (e.g. employees) and external (e.g. institutions, 

supervisory bodies, etc.), to optimise the management of worker health and safety issues; 

 maintains high safety standards in compliance with current regulations; 

 reduces energy consumption and promotes the rational and increasingly efficient use of energy; 

 reduces all forms of resource waste by prioritising prevention and recovery actions. 

Personnel undertake to contribute and pay attention while performing their tasks, respecting the instructions 

given, as laid down in the system procedures adopted by the Company. 

 

Company-owned assets 

Each employee and collaborator of the Company is directly and personally responsible for the protection and 

preservation of the assets and resources, both tangible and intangible, as well as human resources, entrusted 

to him/her by the Company and must employ and use them in the interest of the same for exclusively 

professional reasons, in compliance with the laws in force and the contents of the company statutes, and in 
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line with the principles enshrined in this Code and any company procedures laid down for the proper use of 

company assets. The use of corporate assets for personal or distorted purposes is in any case prohibited. 

 

Conflict of interest 

Personnel are required to avoid all situations and activities in which a conflict with the interests of the 

Company may concretely arise or which may interfere with their ability to impartially take decisions in the 

best interests of the Company and in full compliance with the rules of the Code. 

Personnel must also refrain from taking personal advantage of acts of disposition of corporate assets or 

business opportunities of which they have become aware during the performance of their duties. 

In the event that a situation of conflict of interest arises, even if only potential, the persons involved are 

required to refrain from acting and to promptly inform their hierarchical superior or the Supervisory Board, 

which shall assess, on a case-by-case basis, the actual presence and relevance thereof. 

 

Gifts and other benefits 

Personnel are forbidden to offer or accept, for themselves or for others, gifts, gratuities or other gifts, 

benefits, utilities or other favourable treatment from anyone who may benefit from the Company, except 

what may be attributable to normal practice, business relations or custom. Gifts of modest value are 

permitted only on holidays. It is the company's custom to organise Christmas raffles for the distribution to 

employees of gifts and presents received from customers and suppliers. 

 

Protection of confidentiality 

Privacy and confidentiality of information are protected by the Company in compliance with the reference 

legislation (Legislative Decree 196/2003 and European Regulation 679/2016). 

All personnel must be informed of the personal data held by the Company and the measures taken to protect 

them. 

The communication of information, knowledge and data acquired or processed by personnel in the 

performance of their duties, directly or indirectly, without specific authorisation from their hierarchical 

superior is prohibited. The use of confidential information is, in any case, prohibited. 
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SUPPLIERS 

The Company manages relations with its suppliers on the basis of respect for the values and principles 

contained in this Code of Ethics. Relations with suppliers must be conducted with fairness, transparency and 

impartiality. 

The mechanisms for choosing suppliers must guarantee equal opportunities to each supplier of goods and 

services, through the use of objective and transparent evaluation criteria. 

It is expressly forbidden to request or demand favours, gifts or other benefits from suppliers or partners, or 

to give or promise them similar forms of recognition, even if aimed at optimising the supply relationship. 

COLOSIO requires compliance with the laws in force and with the principles of this Code of Ethics by anyone 

having contractual relations with it, under penalty of contract termination and the possibility for the 

Company to claim compensation for damages suffered. 

 

CUSTOMERS  

Customer relations are governed by the principles of transparency, professionalism and good faith, 

helpfulness and courtesy. 

The company correctly fulfils its contractual obligations and commitments by providing clear, complete and 

compliant information relevant to the service provided. 

 

PUBLIC ADMINISTRATION 

The Company's relations with public officials, public service officers, public employees and public service 

concessionaires, or, in any case, with the Public Administration and institutions are marked by the principles 

of legitimacy, transparency, loyalty and fairness. 

The management of relations, of any kind, with the Public Administration and/or those of a public nature is 

reserved to the corporate functions appointed and authorised for this purpose. 

It is expressly forbidden for personnel to behave in a manner that could give rise to ambiguity or conceal a 

lack of transparency, such as: 

 the giving or promising of money, gifts or other benefits to Public Officials and/or Persons in Charge 

of a Public Service for the purpose of influencing their decisions in view of favourable treatment or 

undue benefits; 

 conduct that can even only be interpreted as collusive in nature or otherwise likely to undermine the 

principles of this Code of Ethics; 

 the submission of false declarations to public bodies in order to obtain public grants, subsidised 

contributions/financing, or concessions, authorisations, licences or other administrative acts; 

 the solicitation of confidential information that could compromise the integrity or reputation of 

either party. 
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In the performance of its activities, the Company, provided the prerequisites are met, may apply for 

authorisations and licences and benefit from financing, facilities and contributions of any kind, granted by 

national, EU or foreign public entities, intended and tied to the specific use for which they were granted 

and/or requested. To this end, transparent and truthful documentation must, in any case, be provided on 

the Company and on the project and/or service that is the subject of the disbursement. 

 

RELATIONS WITH ORGANISATIONS, TRADE UNIONS AND MEDIA INSTITUTIONS 

The Company neither favours nor discriminates, directly or indirectly, any political or trade union 

organisation. 

COLOSIO recognises the informative role played by the mass media and guarantees that the information 

disseminated externally is clear, truthful and transparent. In any case, the Company, in compliance with the 

ethical values of this Code, repudiates the use of vulgar, offensive and, in any case, inappropriate messages. 

In addition, relations with the press and other media shall be maintained exclusively by persons delegated 

by the Company, expressly appointed to divulge information on the Company's activities. 

 

5. DISSEMINATION AND IMPLEMENTATION OF THE CODE OF ETHICS 

Dissemination, information and training 

The Code of Ethics is brought to the attention of all stakeholders inside and outside the Company through 

appropriate information and training activities. 

The Company prepares and implements a periodic plan for dissemination, information and training 

activities aimed at disseminating knowledge of the ethical principles and behavioural standards set out in 

the Code of Ethics. 

 

Supervisory Board  

The Supervisory Board appointed by the Board of Directors has the task of supervising the operation of and 

compliance with this Code of Ethics and the Organisational, Management and Control Model, collecting 

any reports of possible violations of the Code and the Model, promoting the most appropriate checks and 

communicating the outcome to the competent bodies.  

 

Reports 

Any violations of the Code of Ethics must be reported to the Supervisory Board by means of a 

communication sent through the dedicated management system or through the additional reporting 

channels set up by the Company.  The report must be clear, detailed and transmitted in writing. 
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The Supervisory Board will analyse the report, reserving the right to hear the author of the report and the 

alleged perpetrator of the breach, guaranteeing the reporter against any kind of retaliation. The 

Supervisory Board ensures the confidentiality of the identity of the whistleblower, without prejudice to 

legal obligations. 

 

Violations of the Code of Ethics  

Violation of the Code of Ethics and the Model compromises the relationship of trust between the Company 

and the person committing the violation (shareholders, directors, employees, collaborators, customers and 

suppliers). 

Violations, once ascertained, will be promptly prosecuted, through the adoption of disciplinary measures 

provided for by the appropriate Disciplinary System, an integral part of the Organisation, Management and 

Control Model, adequate and proportional to the violation, regardless of the possible criminal relevance of 

such conduct and the initiation of criminal proceedings by the Judicial Authorities, in accordance with the 

provisions of the current regulatory framework (Sector Collective Agreement and/or Civil Code). 

 

Compliance with the Code of Ethics forms an integral part of the contractual obligations of employees, also 

pursuant to Article 2104 of the Civil Code (duty of care). 

Breach of this obligation constitutes a breach of contract and, therefore, may be grounds for termination of 

the contract, without prejudice to any compensation for damages caused to the Company by such breach. 

Third party recipients (suppliers, consultants, partners, etc.) are obliged, by means of specific contractual 

agreements, to comply with the provisions contained in the Code of Ethics, within the limits of their own 

competences and responsibilities, as well as with the specific rules and procedures referred to in the Model 

governing relations with third parties. 

Any violations of the Code of Ethics and of the Model, where applicable, may result, on the basis of 

contractual agreements, in the termination of the relationship. 

 


